"TFAP Curriculum" Deployment Plan: Delivery Options

Potential Vehicles Additional Information vantages rawbacks Accessibili i requenc aintenance Push/Pull Approvals
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? authorize? this vehicle?

A link to the FSA Course Curriculum webpage from the Schools Portal

*Web Page (w/web |will be created by Beth Arbogast. (Graphics provided by Cindy Farrell).

links, soft copy of |Development time estd. less than 1 week once requirements finalized.
post./flyer) Approval process estd. less than 1 week and will involve Colleen

nedy, Jeannette Zink and Bill Ryan

Consistent message, self- Technology may not be preferred
service, immediate, paperless by segment of audience

Schools/ Secty

. . . . ”
Medium High # of hits per page one time ? Pull Paige's Office

High Medium
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(ext). A d e for ext. includes bus office function (cash handling
*Listservs & actg). A message announcing the curriculum and location would be Usage varies by region High/Low ? ? ush " ow
posted to both national and regional listserves. Any registered member

//////////////////// ””” sl o) gl

- //%f’é’/// / /// ///////%55/7///7//////%//////7/@/////7//////////// //////////////7//////////// //// //////////////

%////// / - ///// _ ////////5/;///// / / /// / /// %///// ///// ///// / //// //

Electronic

Create poster/flyer in PPT using key messages. Cin dyF rell nee
develops. ? edlstributlon

May be difficult to reach target
audience, cost varies based on Medium Medium ? ongoing
style
May be diffic Itt ach tar g et

audience, cost b ed o Medium Medium

*Dist. posters at |Posters created in-house (PPT), distributed at workshops (Cash Mgmt, | Consistent mes g , reaches

FSA trng events [etc). Approved by Jeannette Zink. wide audien Push Medium Low

*Dist. Posters at |Posters created in-house (PPT), distributed at workshops (Cash Mgmt,
etc). App ved by Jeannette Zink.
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S m e from the Schools Channel will brieﬂy e the FSA O Iy aches those who attend,

\

\

o I um, and mention posters w/links. EACs N v/Dec. Oct. 29 arge target audience audlence varies (i.e., EAC v
Lf deadline/Susan Thares. NASFAA)

*Announce . at Trai ill briefl he FSA icul i Reach i i . . .
& rainers will briefly announce the FSA curriculum and mention posters each target audience, Captive Inconsis tent Message Low High o ongoing ” Push " Low Low

Training Sessions |w/links. Audience
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